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Dear participants,

ICONIL 2024 AUTUMN Congress is an internationally recognized academic event. With this congress,
where face-to-face and remote participation is supported, you will have the opportunity to present your
scientific publications. Our congress, which is attended by respected names in the scientific community,

is a candidate congress to bring new horizons to science.

From 6 countries 66 participants applied to the congress. Participants presented their papers for two days

in the congress.

We are also grateful to the esteemed participants, our keynote speakers, our referees for their support
and contributions to the success of this congress. Thank you for attending our academic event and

supporting us.

The ICONIL congress will be held every year by raising its target higher. It will reach out to wider

communities and increase the number of papers and participants.

Any kind of feedback about the congress is very important to us. You can reach our congress from our

web page, info@iconil.com e-mail address and official social media accounts.

ICONIL ORGANIZING COMMITTEE 24.12.2024
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ABSTRACTS / POSTERS

The abstract fields of the papers that have met all the conditions of the ICONIL 2024 AUTUMN
congress as abstract, poster and full text will be shown on the following pages. In addition, the full texts

of the papers that have been applied as full text are available on the following pages.
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CATEGORIZATION OF VALUES IN RELIGIOUS EDUCATION: A
THEORETICAL APPROACH

FATMA YARDIMCI
Bolu Abant izzet Baysal University, Seminary, Philosophy And Religious Sciences Religious
Education
fyardimcil3@gmail.com

Assoc. Prof. Dr. MURAT TARHAN
Bolu Abant izzet Baysal University, Seminary, Department Of Philosophy And Religious Sciences
Religious Education
murattarhan@ibu.edu.tr

Abstract

The characteristic features that enable societies to stand out as nations consist of their unique values and
cultural characteristics. Among the basic goals of education are the transfer of the qualities of the
historical society (nation) to individuals and the creation of an identity for them, which should be defined
as the process of nation-building as well as the acquisition of academic knowledge and skills in terms
of the intellectual maturation of the individual. As part of this function of centralized-common
education, the transfer of values through educational institutions contributes to the individual's
adaptation to the society in which he lives and to the process of living together. Undoubtedly, one of the
most important elements of this identity and culture transfer is the transfer of religious values. The
purpose of this study is to categorize the values that are desired to be taught/acquired/developed in the
central religious education process under the organizational umbrella of the Ministry of National
Education of the Republic of Turkey. Considering the teaching principles and methods related to the
current curriculum and the inadequacy of studies specific to the field of religious education on the
subject of value transfer in this context, this article will make an important contribution to the literature.
The data that form the basis of this article were obtained using qualitative research methods, and
descriptive analysis and content analysis were used in the evaluation of the data. As a result, by
interpreting the findings obtained, this article seeks answers to the questions "What are the values that
should be taught in religious education? How should these values be pedagogically categorized? What
should be taken into consideration in the teaching of values in the education-training process?" based
on the Religious Culture and Ethics Course Curriculum.

Keywords: Religious Education, Values Education, Education, Values, Curriculum
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ON THE PHILOSOPHY OF VIOLENCE: SLOVO PATSANA: A REVIEW IN THE
CONTEXT OF THE KROV NA ASFALTE SERIES

AYBIKE OLGUN
Kocaeli University, Institute Of Social Sciences, Philosophy, Archeology And Art History
aybike_olgun@hotmail.com

Abstract

Slovo Patsana: Krov na Asfalte is a striking production that examines the effects of violence on the
individual and society in the complex structure of modern societies. Set in the suburbs of Moscow, the
series deals with violence not only as a physical act, but also as a language, an identity and an instrument
of power. In this respect, it provides a strong basis for discussing the philosophical dimension of
violence.The characters in the series internalize violence in order to maintain their lives and turn it into
a way of existence. This situation evokes Thomas Hobbes' understanding of the "natural state™;
individuals are forced to create their own rules in order to survive in an environment where there is no
justice and order. However, violence becomes not only a necessity, but a means of establishing authority
in accordance with Nietzsche's concept of the "will for power".The social dimension of the series can
be related to Hannah Arendt's concept of "the mediocrity of evil". The mediocrity of violence in
everyday life and the conviction of individuals about this situation are treated as a sharp subject of
criticism in the series. It also parallels Camus's idea of the "rebellious person"”, how social inequalities
fuel violence and push individuals into radical rebellion against the system.As a result, Slovo Patsana:
Krov na Asfalte presents a multi-layered narrative in which violence turns into a critique of the social
system beyond individual existence. The philosophical depth of the series constitutes an important
source for thinking about the meaning of violence in the modern world and its effects on humans.

Keywords: Slovo Patsana, Violence, Hobbes, Nietzsche, Arendt
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WOMEN IN ARCHAEOLOGY AND ART HISTORY: A REPRESENTATION AND
REALITY REVIEW

AYBIKE OLGUN
Kocaeli University, Institute Of Social Sciences, Philosophy, Archeology And Art History
aybike_olgun@hotmail.com

Abstract

Archaeology and art history are two important disciplines that offer in-depth information about the social
position, aesthetic representations and historical reality of women. Throughout history, women have
been treated as both a creative subject and an ideological and aesthetic object. These representations
were shaped by the socio-economic structures, religious beliefs and aesthetic ideals of the period, but
often overshadowed real women's experiences in this process.Archaeological findings show that women
have assumed productive and transformative roles throughout history. Especially the Venus figurines
belonging to the Neolithic period reveal that the female body is associated with fertility and fertility. In
addition, goddess figures such as Inanna in Mesopotamia or Isis in Egypt reflect the belief that women
have a sacred authority. However, these powerful symbols have served as an ideological curtain that
hides the fact that women are often left in the background in social life in historical reality.The
representation of women in the history of art has usually been shaped from a male point of view. Since
the Renaissance period, figures such as Venus and the Virgin Mary have glorified the female body in a
way that integrates it with both beauty and moral ideals. However, these representations emphasized the
social roles of women rather than their individual identities, limiting them to a muse or an idealized
figure. 19. with the rise of feminist movements in the century, women took on a more active role in the
art world and began to create their own representations. Artists such as Artemisia Gentileschi, Mary
Cassatt and Berthe Morisot have transformed this view by bringing women's inner worlds and individual
experiences into their works.As a result, archaeology and art history serve as a historical guide in
understanding the social roles and aesthetic representations of women. These disciplines open up a field
that questions the social status, cultural value and artistic forms of expression of women from the past
to the present. Understanding the historical and artistic representations of women not only sheds light
on the past, but also contributes to today's gender discussions. The story of women, extending from
history to the present, continues to be a source of transformation for both art and society.

Keywords: Archaeology, Art History, Women
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SOVIET RUSSIAN CINEMA AND SOCIAL PHILOSOPHY: EQUALITY AND
COLLECTIVISM

AYBIKE OLGUN
Kocaeli University, Institute Of Social Sciences, Philosophy, Archeology And Art History
aybike_olgun@hotmail.com

Abstract

Soviet Russian cinema, as a reflection of social changes and Marxist ideology, used art as a propaganda
tool and a tool for social transformation. since the 1920s, directors such as Sergei Eisenstein and Dziga
Vertov, in particular, have seen cinema as a tool not only for individual narratives, but also for creating
a collective consciousness.Eisenstein's films, such as The Armory of Potemkin, aimed at the emotional
and intellectual participation of the audience through the "montage theory", while visualizing class
conflicts and the revolutionary potential of the working class. This approach has brought with it a
philosophical inquiry into how art can embody the messages of social equality and solidarity.While
Vertov's documentary films, such as A Worker's Camera, highlight cinema as a direct reflection of
reality, they highlight collective labor and the common efforts of society rather than individual heroic
narratives. This shows that Soviet cinema, differentiating from Western narrative forms based on
individual stories, offers an art form that is faithful to the basic principles of Marxist philosophy.From
the point of view of social philosophy, Soviet cinema defended the idea that art should have a structure
that appeals to society rather than the individual, and strengthened values such as equality, solidarity
and collectivism with cinematographic means. In this context, Soviet cinema has left a philosophically
rich legacy that promotes social transformation.

Keywords: Soviet Russian Cinema, Social Philosophical Theories, Equality, Collectivism



o) (+ICONIL

ICONIL 2024 AUTUMN | DEC 14-15, 2024 ISTANBUL/TURKIYE | INTERNATIONAL CONGRESS OF NEW
SEARCHES IN MULTIDISCIPLINARY STUDIES | SOCIAL SCIENCES PROCEEDINGS BOOK

EMOTIONAL FRAMING IN CRISIS JOURNALISM: DIFFERENCES IN
NATIONAL AND INTERNATIONAL MEDIA CHANNELS

BERRIN NiSA USTA
Kayseri University, Technical Sciences Vocational School, Radio And Television Technology
bnuberrin@gmail.com

Abstract

The aim of this study is to examine how emotional framing strategies used by national and international
media outlets differ in crisis journalism. The study explores how crisis events are presented with
different emotional frames in various media channels and the psychological effects these framings have
on the audience. It also investigates how these framing differences shape public perception and attitudes
toward crises (dataset: [to be specified]). Method: The research is based on a dataset of over 500 news
articles covering crisis events such as natural disasters, pandemics, and conflicts. This dataset allows for
a linguistic and thematic analysis of news articles obtained from national and international media outlets.
Media texts were evaluated in terms of framing categories (e.g., local solidarity, global threat) and the
emotional language used. Findings: The analysis of the dataset reveals that national media tend to frame
crises through themes such as "local solidarity,” "heroism," and "social resilience.” This type of framing
aims to strengthen feelings of empathy and collective solidarity among viewers. In contrast, international
media frames crises through themes like "global threat,” "human rights violations," and "the necessity
for global cooperation,” aiming to create awareness of the universal dimensions of the event.
Conclusion: The findings highlight the linguistic and psychological framing differences between
national and international media. National media adopts a more locally focused language of solidarity
and empathy, while international media emphasizes the global dimensions of crises. These framing
differences significantly influence the emotional responses and perceptions of the audience regarding
crises.

Keywords: Crisis Journalism, Media Framing, National Media, International Media, Emotional
Framing, Audience Psychology
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MARKETING 5.0

Assoc. Prof. Dr. IBRAHIM HALIL EFENDIOGLU
Gaziantep University, Faculty Of Economics And Administrative Sciences, Business
efendioglu@gantep.edu.tr

Abstract

Marketing 5.0 is a marketing approach focusing on improving the human experience by combining
creativity and technological tools such as artificial intelligence. While maintaining a human-centered
approach, it better understands customer needs and produces solutions through digital transformation
and artificial intelligence.This study conducted a systematic literature review using the PRISMA
protocol to examine how Marketing 5.0 has been addressed in marketing research. Twenty-seven
academic studies from the Scopus database were analyzed, and trends, methodological approaches,
advantages, limitations, and future research suggestions were identified. The findings reveal that
Marketing 5.0, with its integration of technologies such as artificial intelligence, big data, augmented
reality, and sustainability, is not just about technology. It also emphasizes the importance of human-
centered approaches, reassuring the audience that human values are not lost in the digital transformation
of marketing strategies. However, limitations such as data security, ethical challenges, and excessive
dependence on technology were also highlighted. The study identifies gaps in the literature and guides
future research.

Keywords: Marketing 50, Technology-driven Marketing, Artificial Intelligence And Big Data,
Sustainability And Prosumers, Human-Centered Marketing Strategieswords
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CORPORATE SOCIAL RESPONSIBILITY ACTIVITIES IN AIRPORT
MANAGEMENT

Assist. Prof. Dr. BELIS GULAY
Maltepe University, Vocational School, Civil Aviation Cabin Services
belisgulay@maltepe.edu.tr

Abstract

In addition to being a rapidly growing sector worldwide and providing significant economic
contributions, the aviation sector also significantly affects environmental impacts and social
responsibilities. Corporate social responsibility (CSR) is an approach in which companies with an ethical
and sustainable management approach are responsible to society, the environment and the economy. In
the aviation sector, this understanding is especially important in basic issues such as ethical business
practices, environmental sustainability and social contribution. CSR practices are one of the most
intensively used, especially in large airports, considering their operational size and environmental
impacts. Ataturk Airport is a concrete example of CSR practices in Turkey's aviation sector. Ataturk
Airport has initiated a series of projects to reduce carbon emissions while fulfilling its environmental
responsibilities. These include recycling programs, infrastructure investments that reduce water
consumption and lighting systems that provide energy efficiency. Important steps have been taken to
reduce the airport's environmental impacts, such as using environmentally friendly aircraft fuels and
reducing emissions from aircraft maintenance processes. Atatiirk Airport draws attention with its social
responsibility projects and volunteering activities to contribute to society. The airport fulfills its social
responsibilities by helping local educational institutions and various social initiatives. The investments
it makes in occupational safety and the importance it attaches to the training of its employees are also
important examples of ethical responsibilities in the sector. As a result, the aviation sector is
strengthened with environmental sustainability projects and ethical management practices. In order to
fulfill these responsibilities, large airports such as Atatiirk Airport make strategic investments and create
an important model for the sector. This report aims to discuss how the understanding of sustainability
in the sector is shaped and developments by comprehensively examining the potential and application
examples of CSR in the aviation sector.

Keywords: Corporate Social Responsibility, Aviation Sector, Sustainability, Social Responsibility
Projects, Volunteering Activities
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EXAMINING THE MEDIATING ROLE OF SELF-CONTROL IN THE
RELATIONSHIP BETWEEN METACOGNITION IN SELF CONTROL AND
PROCRASTINATION

MEHTAP KALIN
Hasan Kalyoncu University, Faculty Of Economics, Administrative And Social Sciences, Psychology
mehtap.kalin@std.hku.edu.tr

Assist. Prof. Dr. SAADET OZTURK
Hasan Kalyoncu University, Faculty Of Economics, Administrative And Social Sciences, Psychology
saadet.yapan@hku.edu.tr

Abstract

Procrastination, is expressed as a lack of self-control. Self-control is a limited resource and people may
experience conflict while maintaining self-control. The level at which these conflicts are resolved is
conceptualized as "metacognition in self control”. As metacognition in self control increase, a person
resolves self-control conflicts better and successful; and self-control reduces procrastination. The
purpose of the study is to examine the mediating role of Self-Control in the relationship between
Metacognition in Self Control and Procrastination. A total of 398 people, aged between 18 and 58
(53.5%) and 185 male (46.5%), participated in the study. The average age of the participants was 33.16
(SD=8.91). In the study, General Procrastination Scale Short Form, Self-Control Metacognitions Scale
and Short Multidimensional Self-Control Scale were used as data collection tools and data were
analyzed using SPSS and AMOS programs. According to Pearson correlation analyses, a significant
positive relationship (r=.52, p<.01) was found between Metacognition in Self Control and Self-Control.
It was determined that procrastination had a significant negative relationship with metacognition in self
control and self-control (r=-.42, p<.01;- r=-.60, p<.01). The mediating role of self-control in the effect
of self-control metacognitions on procrastination was examined with path analysis. When the goodness
of fit values of the model are examined, it is seen that while y*/df and RMSEA values show acceptable
fit, CFI, AGFI, TLI values show good fit, (12, N = 398) = 41.306 , p<05, (¥*/df = 3.442, GF1 = .97,
AGFI =.93, IFI=.98 , TLI =.96, CFI = .98 and RMSEA = .08. Metacognition in Self Control and Self-
Control predict Procrastination negatively and significantly (respectively, p=-.42, p<.001; B =-.76, p<
.001, ). When self-control is added to the model, the effect of metacognitions in self control on
procrastination does not yield significant results (B = .16, p=.13). It was found that self-control has a full
mediating role in the relationship between metacognition in self-control and procrastination. It is thought
that the findings will contribute to interventions and research to be done in better managing self-control
conflicts and reducing procrastination.

Keywords: Procrastination, Self Control, Metacognition In Self Control
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Abstract

Obijective The aim of this study is to examine the design approaches of social media platforms within
the framework of minimalist and maximalist approaches and to examine the relationships of these design
approaches on user behavior through the example of Facebook. Method In this study, the interface
designs of popular social media platforms are analyzed with a comparative approach in the context of
maximalist and minimalist design principles. Since the periods in which the design approach changed
over time were identified, user behaviors were analyzed over four years of data from both periods on
the example of Facebook. SPSS 26.0 package program was used to analyze the data collected from
literature review, open source reports and user statistics. The conformity of the variables to normal
distribution was examined using the Kolmogorov Smirnov Z Test. One-Way Anova test was used for
groups conforming to normal distribution and Mann Whitney-U test was used for groups not conforming
to normal distribution. Descriptive statistics were given as frequency (percentage ratio), mean, =+
standard deviation. Data were evaluated at 95% confidence interval and p<0.05 significance level.
Results When the groups were compared according to the number of Facebook users, it was found that
there was a statistically significant difference between maximalist design and minimalist design in terms
of the number of users according to years. It was observed that the number of users increased in the
years when minimalist design was used (Mann-Whitney U, p=0.014). There was also a statistically
significant difference between the two groups when the daily usage times of Facebook users were
compared. The duration of use was found to be shorter in years with minimalist design than in years
with maximalist design (Mann-Whitney U, p=0.024). Conclusion In this study, the impact of maximalist
and minimalist design approaches of social media platforms on user behavior is revealed through the
example of Facebook. The findings show that minimalist design approach increases the number of users
but shortens the daily usage time of users. From these findings, it can be concluded that design
preferences have a direct impact on the number of users and interaction times, so social media platforms
should shape their design strategies according to the intended use. In future studies, different social
media platforms can be examined in this context and this issue can be evaluated in a broader framework.

Keywords: Minimalist Design, Maximalist Design, Social Media Interface Design
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Abstract

The importance of the discipline of economics, which has made its influence evident in the social and
economic developments that we have witnessed in the current century and that have affected the whole
world, has increased in terms of Social Studies Courses, especially in recent years. The similarities
between the objectives of economics education and the Social Studies Course, which is one of the
important courses of the elementary education stage that is effective in the formation of students' views
towards society, the individual and the environment due to its content, make it possible to gain the
content of this discipline in the Social Studies Course. The Social Studies Courses aims to equip students
with the necessary knowledge and skills to make economic decisions. In this context, one of the
important objectives of the Social Studies Course is to provide students with the knowledge and skills
they will need to develop economical consumption habits, budget management, and make informed
decisions by understanding economic concepts. The financial literacy skill, which is a combination of
awareness, knowledge, skills, attitudes, and behaviors necessary for making the right financial decisions
and achieving individual prosperity, is included in the Social Studies curriculum. In the researchers
conducted, it has been found that the goals foreseen in the acquisition of financial literacy skills, starting
with the 2005 Social Studies Curriculum, have not been achieved. Entertaining and sustainable methods
can be used in gaining financial literacy skills. Mind and intelligence games are used effectively in both
gaining skills and attitudes and improving academic achievement. In this study, the possibility of
utilizing mind and intelligence games in teaching financial literacy skills to students was examined.

Keywords: Social Studies, Games, Educational Games, Literacy
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WORDLESS PICTURE BOOKS AND VISUAL LITERACY: THEIR IMPACT ON
THE EARLY LITERACY PROCESS

SEYMA NUR CAKIR
Ondokuz Mayis University, Faculty Of Education, Department Of Basic Education
seymaacakiir@gmail.com

Abstract

Early childhood literacy refers to the awareness phase before the reading and writing processes,
supporting children's early language development during the preschool period. When examining the
components that form the foundation of early literacy skills, elements such as writing awareness, print
awareness, phonological awareness, letter and word knowledge, and comprehension come to the
forefront. Awareness-enhancing activities conducted during early childhood increase children's prior
knowledge and experiences related to literacy skills as they enter primary school. Children can intuit
how to learn and formulate questions that support their learning processes. In the transitional phase
before entering the reading and writing process, visuals function as a familiar and utilized method of
meaning-making for children. This method enriches children's cognitive processes and makes their
learning experiences more meaningful, enjoyable, and productive. The use of visuals in early literacy
skills encompasses areas such as language development, storytelling, higher-order thinking skills,
creativity, and aesthetic sensitivity. Materials such as signs, posters, story cards, and technological tools
support visual literacy education. Wordless picture books, as a supportive material for storytelling and
language development, effectively enhance children's meaning-making and creativity during this
process. Wordless picture books are a relatively new concept in our country and stand out as a type of
publication unfamiliar to many readers. These works, devoid of text, rely on the reader's experiences
and knowledge to interpret and make sense of visuals. The process of reading and interpreting visuals
is achieved through the proper analysis of visual elements such as lines, colors, and composition. In this
sense, wordless picture books are open-ended, supporting individuals' visual literacy skills and
stimulating imagination, thereby enabling the creation of unique meanings and narratives with each use.
Additionally, their cost-effectiveness and inclusion of a wide variety of visual details make them an
effective tool in both individual and educational contexts. In this regard, wordless picture books not only
provide an aesthetic experience but also hold significant potential as an educational material to develop
visual literacy skills. Therefore, the use of wordless picture books is crucial for supporting and
enhancing visual literacy skills. The aim of this research is to examine and present the effects of wordless
picture books on visual literacy skills. In line with this objective, the relevant literature is reviewed, and
studies regarding methods, techniques, and applications that researchers can employ are included.

Keywords: Early Childhood Literacy, Visual Literacy, Silent Book
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USE OF LITERARY WORKS IN DISASTER EDUCATION

Assist. Prof. Dr. YAKUP SUBASI
Bilecik Seyh Edebali University, Golpazar1 Vocational School, Social Services
subasiyakupO2@gmail.com

Abstract

One of the functions of literature is the creation of consciousness. It is important that this function be
used to raise awareness about natural disasters. While natural disasters are among the events that affect
human life the most, literary works deal with issues that affect human life the most. Therefore, there is
a strong relationship between literary works and natural disasters. Literary works function as a door
through which people affected by natural disasters can express themselves. In this respect, literary works
share the problems of people exposed to natural disasters. Demonstrating this strong relationship in the
courses where natural disaster awareness is taught will be effective in disaster education and raising
disaster awareness. Social studies is one of the subjects aimed at raising awareness of natural disasters.
In this study, firstly the relationship between natural disasters and literary works was examined and then
the utilization of literary works in natural disaster education topics in the social studies subject was
discussed. The study was conducted through document analysis, one of the qualitative research methods.
The study was conducted with 4th, 5th, 6th, and 7th grade social studies textbooks. In the study, it was
determined that 1 literary works dealing with natural disasters were used in the topics in which natural
disasters were covered.

Keywords: Literature, Natural Disasters, Social Studies
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CREATING SOCIAL BENEFIT AND SOCIAL ENTREPRENEURSHIP

Assoc. Prof. Dr. SEHER UCKUN
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seher.uckun@gmail.com

Abstract

Entrepreneurial activities date back to the history of humanity. The industrial revolution is an important
transformation process in human history. As a result of the transformation, changes in economic,
political and social structures have also been effective in increasing entrepreneurial activities. One of
the activities that contribute to the solution of social problems in the world and in Turkey is social
entrepreneurship. Entrepreneurship is the process of establishing a new business with the combination
of innovation and new ideas, and is profit-oriented and creates value. Social entrepreneurship is the
process of entrepreneurial activities that develop a service, product or model to solve social problems
and create new solutions and create social impact. Social entrepreneurship offers solutions to social
problems and adds value to society. Sustainability, social impact and solidarity come to the fore in social
enterprises. An entrepreneur is a profit-oriented and risk-taking person who brings together production
factors. Social entrepreneurs are individuals or institutions that prioritize social benefit and carry out
entrepreneurial activities. The purpose of this study is to examine the importance of social
entrepreneurship, which is an effective way to solve social problems, and its impact on economic and
social development. In addition, examples of social entrepreneurship in the world and in our country
were examined to contribute to the awareness of social entrepreneurship in terms of social benefit.

Keywords: Entrepreneur, Entrepreneurship, Social Entrepreneur, Social Entrepreneurship
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FULL TEXT PAPERS

In this area, there are full-text papers sent to the ICONIL 2024 AUTUMN congress that meet the

conditions of the congress.
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MARKETING 5.0
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Abstract

Marketing 5.0 is a marketing approach focusing on improving the human experience by combining
creativity and technological tools such as artificial intelligence. While maintaining a human-centered
approach, it better understands customer needs and produces solutions through digital transformation
and artificial intelligence.This study conducted a systematic literature review using the PRISMA
protocol to examine how Marketing 5.0 has been addressed in marketing research. Twenty-seven
academic studies from the Scopus database were analyzed, and trends, methodological approaches,
advantages, limitations, and future research suggestions were identified. The findings reveal that
Marketing 5.0, with its integration of technologies such as artificial intelligence, big data, augmented
reality, and sustainability, is not just about technology. It also emphasizes the importance of human-
centered approaches, reassuring the audience that human values are not lost in the digital transformation
of marketing strategies. However, limitations such as data security, ethical challenges, and excessive
dependence on technology were also highlighted. The study identifies gaps in the literature and guides
future research.

Keywords: Marketing 5.0, Technology-Driven Marketing, Artificial Intelligence and Big Data,
Sustainability and Prosumers, Human-Centered Marketing Strategies

1. INTRODUCTION

In the current era, the rapid evolution of technology has given rise to new paradigms in marketing. One
such paradigm, marketing 5.0, as coined by Kotler et al. (2021), is a novel approach that blends
technology with a human touch. Key technologies such as artificial intelligence (Al), big data (BD), the
Internet of Things (1oT), augmented reality (AR), and blockchain are pivotal in shaping marketing
strategies (Gooljar et al., 2024; Swaminathan et al., 2024). Marketing 5.0 underscores that technological
advancements extend beyond automation and analysis to encompass human emotions and values
(Alimohammadlou, M., & Khoshsepehr, 2023; Movahed et al., 2024).

While there has been a notable increase in studies related to Marketing 5.0, comprehensive literature
synthesis still needs to be done in this field. This study, with its unique approach and focus on key
research questions, such as how Marketing 5.0 is approached theoretically and practically, which
methodologies are employed, and what gaps currently exist in the literature, promises to bring new
insights and perspectives to the field.

Our study is designed to address the immediate need to understand the current state of Marketing 5.0 in
marketing research. We aim to analyze the existing literature, identify key trends, and highlight the gaps
that need to be filled to guide future studies in this field.

2. LITERATURE

Marketing 5.0 is a concept introduced by renowned marketing expert Philip Kotler. This approach aims
to utilize technology for the benefit of humanity, signifying the convergence of technology and human
intelligence (Kotler et al., 2021). Marketing 5.0 views technology as a tool and humanity as its focal
point (Rajumesh, 2024).). By integrating technological capabilities with human emotions, this model
seeks to develop sensitive and effective marketing strategies that serve the betterment of society.

Marketing 5.0 is not merely a marketing strategy but a transformative journey for humanity. With the
rapid advancement of technology, consumer expectations have undergone a significant shift (Dultt,
2023). Today, customers seek to purchase products or services and want to feel special, understood, and
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valued. This is where Marketing 5.0 comes into play: it employs tools such as artificial intelligence (Al),
big data, and augmented reality (AR) to create a marketing approach that resonates with human emotions
(Ejjami, 2024).

Marketing 5.0 is a paradigm shift that places the customer at the heart of the marketing process. It's not
just about making sales; it's about touching hearts and simplifying lives (Bakhtiari, 2024). For instance,
a store doesn't just suggest what you can buy; it understands your tastes, preferences, and needs to offer
solutions that say, ‘This is just right for you!" Technology doesn't replace humans in this process; it
enhances empathy and helps build more meaningful relationships.

Marketing 5.0 builds the future by combining human intelligence with technological capabilities. While
robots and Al analyze data, brands leverage this data to connect with human emotions. As a result,
Marketing 5.0 has become a technology-driven movement for humanity that aims not only to sell
products but also to make people happy (Jaiwant, 2023). This can be achieved by providing personalized
recommendations, creating engaging experiences, and addressing societal challenges, thereby
enhancing consumers' quality of life.

Thus, the future of marketing will be shaped not by cold, impersonal data but by a warm and genuine
human touch. In the digital age, where technology is advancing at a rapid pace, it's reassuring to know
that the essence of marketing, the human touch, will remain at the forefront.

2.1. Key Elements of Marketing 5.0

2.1.1. Harmony Between Humans and Technology
e Marketing 5.0 combines human intelligence with technological capabilities.

e Tools such as artificial intelligence (Al), big data, and the Internet of Things (loT) play
significant roles in this era.

2.1.2. Focusing Technology on Human Needs

e Technological tools are used to understand individuals better, build empathy, and solve their
problems.

e For instance, a brand may utilize Al to analyze and address customers' emotional needs.

2.1.3. Prioritizing Customer Experience
e This approach emphasizes delivering personalized and value-added experiences to consumers.
e Technological innovations are tailored to meet the needs and desires of customers.

2.1.4. Promoting Social Responsibility and Value Creation

e Marketing 5.0 goes beyond merely selling products; it also aims to contribute to solving societal
problems.

e Topics such as sustainability, environmental responsibility, and improving the quality of human
life gain prominence.

2.2. Technological Tools in Marketing 5.0

The key technologies driving Marketing 5.0 include:
o Artificial Intelligence (Al): Used for data analysis and predicting customer behavior.
e Big Data: Analyzes consumer habits and trends.
e Internet of Things (10T): Facilitates customer interaction through smart devices.
[ ]

Augmented Reality (AR) and Virtual Reality (VR): Creates interactive and immersive
experiences.

e Robotic Technology: Streamlines processes, particularly in customer service.
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Goals of Marketing 5.0

e Focusing on Humans: Understanding customers' emotional and practical needs.
e Leveraging Technology: Enhancing and optimizing marketing processes.
e Contributing to Society: Supporting social and global issues through technological solutions.

3. METHOD

This study employed a systematic literature review (SLR) method, following the PRISMA (Preferred
Reporting Items for Systematic Reviews and Meta-Analyses) protocol. Methodologically, the PRISMA
protocol was followed in the research process, and it was structured in five steps. According to the
protocol, this includes the search strategy and database selection, exclusion criteria, and data extraction
and analysis (Moher et al., 2015). Accordingly, the formation of research questions, the identification
of publications, study selection and evaluation, analysis focused on the research questions, synthesis,
and reporting of results for future research were conducted (Page et al., 2021). The research process
consists of four steps:

3.1. Identification

The literature search was conducted in the Scopus database.

The keyword “Marketing 5.0” was used.

Publication types included articles, book chapters, conference papers, and books.
3.2. Screening

A total of 27 documents were selected from the identified search results. The selection criteria were as
follows:

Inclusion Criteria: Peer-reviewed publications directly related to Marketing 5.0, published between 2019
and 2024.

Exclusion Criteria: Irrelevant studies and sources with low academic reliability.
3.3. Elimination

The elimination process was applied using the PRISMA flow diagram, including:
Title and abstract review,

Full-text evaluation,

Elimination of studies that did not meet the criteria.

3.4. Data Analysis

The selected studies were analyzed using the thematic analysis method.

4. RESULTS

The analysis reveals that a total of 27 publications have been reviewed, comprising 10 articles, 10 book
chapters, and 7 conference papers. This balanced distribution across different publication types
highlights the growing interest and diversity of contributions to the field of Marketing 5.0. The average
number of citations per publication is 4.78, which reflects moderate academic recognition. Notably, the
publication titled "Marketing Intelligence and Big Data" received the highest citation count of 58,
indicating its significant influence on the field. This shows that studies related to big data and its role in
marketing remain a critical area of research with considerable impact (See Table 1).

Table 1. Key Statistics

Statistic Value
Total Number of Publications |27
Number of Articles 10
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Number of Book Chapters 10
Number of Conference Papers |7
Average Number of Citations |4,78

Most Cited Publication Marketing Intelligence and Big Data
Highest Citation Count 58

The distribution of publication types shows an even split between articles (10) and book chapters
(10), with conference papers (7) making up the remainder. The equal representation of articles and book
chapters suggests that researchers are exploring Marketing 5.0 from both empirical and theoretical
perspectives. Articles likely provide data-driven analyses and quantitative insights, while book chapters
often present conceptual models and theoretical discussions. The presence of conference papers reflects
ongoing interest and the preliminary nature of certain studies, as conferences often serve as platforms
for emerging research and ideas in this field (See Table 2).

Table 2. Publication Type Distribution

Type Count
Articles 10
Book Chapters 10
Conference Papers 7

The yearly analysis shows a significant upward trend in the number of publications on Marketing 5.0,
particularly in recent years. While 2019 and 2020 each saw just 1 publication, the field began gaining
momentum in 2021 with 2 publications and expanded further in 2022 with 4 publications. The sharp
increase to 8 publications in 2023 and 11 publications in 2024 indicates a growing research interest and
relevance of Marketing 5.0 in contemporary marketing discussions. This trend reflects the increasing
adoption of Al, big data, and advanced technologies in marketing strategies, as well as their alignment
with human-centered approaches. The rapid growth also underscores the urgency of addressing
challenges like ethics, sustainability, and personalization in a technologically advanced marketing era
(See Table 3).

Table 3. Yearly Publication Distribution

Year | Number of Publications
2019 1
2020 1
2021 2
2022 4
2023 8
2024 11

Table 4 showcases a comprehensive timeline of 27 key publications on Marketing 5.0 from 2019 to
2024, highlighting diverse methodologies and research focuses. The earliest work, "Marketing
Intelligence and Big Data" by Lies (2019), uses Big Data Analysis to explore the foundational role of
data in marketing strategies, marking the beginning of modern technological integration. By 2020,
Yagnik et al. addressed creativity in brand management, emphasizing human-centered models. From
2021 to 2023, a surge of studies emerged, reflecting growing interest in integrating Al, 10T, and data
science applications. For example, Mendez-Aparicio et al. (2021) explored customer retention through
Data Science Applications, while Opresnik (2022) delved into 1oT and Al opportunities. By 2023,
significant studies like those of Sardjono et al. and Kawakami et al. incorporated case studies and Agent-
Based Modeling, respectively, marking a notable methodological shift toward practical simulations and
real-world implementations. The increasing use of Systematic Reviews (e.g., Koroglu, 2023) reflects a
structured approach to synthesizing research findings, while quantitative methods like Hafez (2023)
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focus on measurable marketing impacts, particularly in sectors like banking. In 2024, the research
landscape expanded dramatically, with studies like Gooljar et al. (systematic reviews on sentiment-
based models) and Swaminathan et al. (blockchain and Al in Food & Beverage) emphasizing emerging
technologies. Additionally, qualitative and theoretical studies, such as Mathew & Tholath (2024) and
Bakator et al. (2024), underscore the intersection of sustainability, industry, and society. The use of
diverse methods—from the Delphi Method, a structured communication technique used to reach a
consensus on a complex issue, to Podcast Analysis, a method for analyzing the content of podcasts—
illustrates the dynamic nature of Marketing 5.0 research. Overall, the table reflects a methodological
evolution, a growing focus on Al, blockchain, sustainability, and technology integration with human-
centered approaches, aligning with the core principles of Marketing 5.0.

Table 4. Key Contributions to Marketing 5.0 Research: Authors, Years, and Methods

Author(s) Year | Title Method

Lies 2019 | Marketing Intelligence and Big Data Big Data Analysis

Yagnik et al. 2020 | Creativity-centered brand management model i:}e::g\sliléy-based

Chantamas 2021 Book R_ewew: Marketing 5.0 Technology for Book Review
Humanity

E{IZTdez-Aparlcm 2021 | Studying customer experience and retention Data Science Application

Opresnik 2022 | The Internet-of-Things and Al 10T and Al Analysis

Valentino 2022 | Developing relationships in the pandemic Literature Review

Kaur et al. 2022 Developing relationships, personalization, and Theoretical Analysis
data herald

Casas 2022 | Holograms and Avatars for Political Persuasion | Case Study

Hafez 2023 -IIE-?f?) IT:XUS Between Social Media Marketing Quantitative Survey

Kawakami et al. 2023 | A Development of Marketing Business Game Agent-Based Modeling

Paredes & 2023 Augmented Reality System as a 5.0 Marketing Case Study

Ballesteros-Lopez Strategy

Aliev & Kadirov | 2023 | Digital Marketing and Smart Technology '[A)\:]gallt;;ilg/larketmg

Opresnik 2023 | New Product Development (NPD) Theoretical Analysis

eRto;Pero Montero 2023 | Inbound marketing in the hospitality industry Systematic Review

Sardjono et al. 2023 Applying Digital Advertising in Food and Case Study
Beverage

Koroglu 2023 | Al and XR (AIXR) marketing Systematic Review

Leandro et al. 2024 | Conversas Made in CO Podcast Analysis

Alkobaisi & Al 2024 The Ifnpagt_ of 5.0 Marketing on B2B Literature Review

Mubarak Sustainability

Swaminathan et al. | 2024 | Al and Blockchain in Food and Beverage ilr?;fll;grsam and Al

Movahed et al. 2024 | Opportunities and challenges of marketing 5.0 Delphi Method

Atasoy & Basal 2024 | New marketing approaches Data-driven Analysis

];tlglzquez-Resmo 2024 | Spain is different! Historical Review

The dimensions and components of marketing

Nozari & Chobar | 2024 Analytical Framework

5.0
Kaur & Kaushal 2024 | Marketing 5.0 and the role of mind mapping Theoretical Analysis
Mathew & Tholath | 2024 | Prosumers and Sustainability Qualitative Interviews
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Bakator et al. 2024 | The three pillars of tomorrow Theoretical Model
Gooljar et al, 2024 Sentiment-based predictive models for online Systematic Review
purchases

4.1. Trends in Marketing 5.0 in the Literature
The literature analysis reveals that studies on Marketing 5.0 are grouped around four main trends:
4.1.1 Technology and Human-Centric Marketing

Marketing 5.0 aims to enhance human experiences through technological tools. Gooljar et al. (2024)
emphasize the impact of artificial intelligence (Al) and sentiment analysis on the customer journey.
Mathew and Tholath (2024) discuss the potential of prosumers' attitudes toward sustainability, such as
their preference for eco-friendly products or their support for brands with sustainable practices, in
creating brand value.

4.1.2 Sustainability and Social Benefit

Marketing 5.0 is not just about selling products, it's about creating a sustainable future. Alkobaisi
& Al Mubarak (2024) dissect B2B sustainability efforts in the energy sector, underlining the crucial role
of marketing in creating long-term value and promoting sustainable practices. This focus on
sustainability is a beacon of hope in a world grappling with environmental challenges.

4.1.3 Sectoral Applications

Marketing 5.0 is not just a buzzword, it's a force driving transformations across sectors. Applications in
F&B (Swaminathan et al., 2024), tourism (Blazquez-Resino et al., 2024), and education (Leandro et al.,
2024) are reshaping these industries. The use of Al and blockchain in McDonald's marketing campaigns,
as highlighted by Sardjono et al. (2023), is a testament to the sectoral success that Marketing 5.0 can
bring.

4.1.4 Digital Transformation and Data-Driven Strategies

Data science and Al-based models enable customer behavior analysis to create personalized campaigns
(Lies, 2019; Mendez-Aparicio et al., 2021).

4.2. Methodological Approaches

The methodological diversity of studies can be categorized as follows:
Qualitative Research: Interviews and case studies (Mathew & Tholath, 2024).
Quantitative Research: Al and big data analyses (Gooljar et al., 2024; Koroglu, 2023).

Conceptual Models: Theoretical frameworks and proposed models (Movahed et al., 2024; Kaur &
Kaushal, 2024).

4.3. Advantages and Limitations of Marketing 5.0

4.3.1 Advantages
Personalized customer experiences (Gooljar et al., 2024).
Sustainable value creation (Albokaisi & Al Mubarak, 2024).

Fast and accurate decision-making mechanisms (Swaminathan et al., 2024).

4.3.2 Limitations
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Data privacy and security issues (Casas, 2022).
Ethical challenges (Yagnik et al., 2020).
Overdependence on technology (Lies, 2019).

5. CONCLUSION

This study systematically examines the role of Marketing 5.0 in marketing research, highlighting current
trends, advantages, limitations, and methodological approaches. Analyses in the literature demonstrate
that Marketing 5.0 not only enhances customer experiences but also paves the way for a more promising
future in marketing. By integrating technological tools with human-centered approaches, Marketing 5.0
is set to revolutionize marketing strategies, supported by technologies such as artificial intelligence (Al),
big data (BD), augmented reality (AR), and blockchain, built upon real-time analysis and
personalization. Additionally, prosumers' interest in sustainable products and services underscores
Marketing 5.0's significant role in economic value creation and generating environmental and social
benefits (Mathew & Tholath, 2024; Albokaisi & Al Mubarak, 2024).

The study's findings emphasize the transformative impact of Marketing 5.0 on marketing literature,
signaling the need for companies to create value to foster long-term customer loyalty. Examples from
the tourism, food, and energy sectors illustrate the success of sectoral transformation (Blazquez-Resino
et al., 2024; Sardjono et al., 2023; Swaminathan et al., 2024). However, this technological
transformation also brings limitations such as data privacy, ethical concerns, and overdependence on
technology (Lies, 2019; Casas, 2022). Therefore, it is not just important, but urgent for future research
to address these limitations and develop practical solutions.

Regarding methodological diversity, qualitative studies currently dominate the literature, indicating the
need to increase the number of quantitative and applied research. Empirical studies leveraging Al and
big data analyses can contribute to a deeper understanding of customer behaviors. Additionally, adopting
multidisciplinary approaches is not just beneficial, but crucial for a more comprehensive exploration of
the social, ethical, and cultural dimensions of Marketing 5.0.

In conclusion, Marketing 5.0 presents a critical opportunity for businesses to enhance competitive
advantage, build customer loyalty, and create sustainable value. However, the ethical use of technology
and the continuity of human-centered approaches must be ensured. Future research is expected to
conduct in-depth sectoral analyses to increase the applicability of Marketing 5.0 and address existing
gaps. This study contributes significantly to the literature, offering a deeper understanding of the
potential of Marketing 5.0 in marketing strategies and serving as a comprehensive guide for future
research..
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Ozet

Icinde bulundugumuz yiizyilda sahit oldugumuz ve tiim diinyay: etkileyen sosyal ve ekonomik
gelismelerde etkisini hissettiren ekonomi disiplininin sosyal bilgiler dersi agisindan dnemi 6zellikle son
yillarda daha da artt1. Sahip oldugu igeriginden dolay1 6grencilerin topluma, bireye ve ¢evreye yonelik
bakislarinin olugmasinda etkili olan temel egitim basamaginin 6nemli derslerinden sosyal bilgiler dersi
ile ekonomi egitiminin amaclar1 arasindaki benzerlikler bu disipline ait iceriginin sosyal bilgiler
dersinde kazandirilmasini olanakli kilmaktadir. Sosyal bilgiler, 6grencilerin ekonomik kararlar
alabilmesi icin gerekli bilgi ve becerileri kazandirmay1 amagclar. Bu baglamda, 6grencilerin tasarruflu
tilketim aligkanliklar1 gelistirmeleri, biitce yonetimi yapmalar1 ve ekonomik kavramlari anlayarak
bilingli kararlar vermelerinde ihtiyaglari olacak bilgi ve beceri donanimlarini saglamak sosyal bilgiler
dersinin 6nemli amaglarindandir. Dogru finansal kararlarin alinmasi ve bireysel refaha ulasabilmek i¢in
gerekli olan farkindalik, bilgi, beceri, tutum ve davraniglarin bilesiminden olusan finansal okuryazarlik
becerisi sosyal bilgiler miifredatinda yerini almaktadir. Yapilan aragtirmalarda 2005 sosyal bilgiler
programi ile baslayan finansal okuryazarlik becerisinin kazandirilmasinda 6n goriilen hedeflere
ulasilmadig1 anlagilmaktadir. Finansal okuryazarlik becerisinin kazandirilmasinda eglenceli ve
siirdiiriilebilir yontemlere basvurulabilir. Bireylerin hem beceri ve tutum kazanmalarinda hem de
akademik basarilarinin iyilestirilmesinde akil ve zekd oyunlari etkin olarak kullanilmaktadir. Bu
caligmada 6grencilere finansal okuryazarlik becerisinin kazandirilmasinda akil ve zeka oyunlarindan
yararlanilabilme durumu irdelenmistir.

Anahtar Kelimeler: Sosyal Bilgiler, Oyun, Egitsel Oyun, Okuryazarlik

GAINING FINANCIAL LITERACY SKILLS THROUGH MIND AND
INTELLIGENCE GAMES

Abstract

The importance of the discipline of economics, which has made its influence evident in the social and
economic developments that we have witnessed in the current century and that have affected the whole
world, has increased in terms of Social Studies Courses, especially in recent years. The similarities
between the objectives of economics education and the Social Studies Course, which is one of the
important courses of the elementary education stage that is effective in the formation of students' views
towards society, the individual and the environment due to its content, make it possible to gain the
content of this discipline in the Social Studies Course. The Social Studies Courses aims to equip students
with the necessary knowledge and skills to make economic decisions. In this context, one of the
important objectives of the Social Studies Course is to provide students with the knowledge and skills
they will need to develop economical consumption habits, budget management, and make informed
decisions by understanding economic concepts. The financial literacy skill, which is a combination of
awareness, knowledge, skills, attitudes, and behaviors necessary for making the right financial decisions
and achieving individual prosperity, is included in the Social Studies curriculum. In the researchers
conducted, it has been found that the goals foreseen in the acquisition of financial literacy skills, starting
with the 2005 Social Studies Curriculum, have not been achieved. Entertaining and sustainable methods
can be used in gaining financial literacy skills. Mind and intelligence games are used effectively in both
gaining skills and attitudes and improving academic achievement. In this study, the possibility of
utilizing mind and intelligence games in teaching financial literacy skills to students was examined.
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1. GIRiS

Diinyada yasanan hizli degisim ve doniisiim insanoglunun her yoniiyle daha donanmimli olmasim
gerektirmektedir. Yasanan degisim ve doniisiimii anlamak ve ona kars1 en uygun pozisyonu gelistirmek
icin bircok becerinin kazanilmasi gerekmektedir. Bu becerilerden biri de finansal okuryazarlik
becerisidir. Kiiresellesen diinyada ekonomik gelismeleri dogru anlayabilmek, sinirli kaynaklar1 en
verimli sekilde kullanabilmek, karmasik ve zor problemlere etkili ¢éztimler iiretebilmek ve hem bireysel
hem de toplumsal fayday1 goézeterek dogru kararlar verebilmek i¢in finansal okuryazarlik becerisine
sahip olmak kritik bir dneme sahiptir.

Finansal okuryazarlik becerisinin en etkili sekilde kazandirilabilecegi donem, okul cagindaki
ogrencilerdir. Bu dogrultuda, finansal okuryazarlik Milli Egitim Bakanligi (MEB) miifredatinda yerini
almaktadir. Ogretim programlarinda (MEB, 2018; MEB, 2018a; MEB, 2018b; MEB, 2018c; MEB,
2019; MEB, 2024) bu beceri, birgok dersle iligkilendirilmis olmakla beraber sahip oldugu igeriginden
dolay1 sosyal bilgiler dersi, becerinin kazandirilmasinda basat rolii oynamaktadir.

Beceri, 0grenme siireci icerisinde kazanilmasi, gelistirilmesi ve yasama aktarilmasi tasarlanan
kabiliyetlerdir. Beceri, bilgi gerektiren ve performans igeren karmasik bir eylem olup bu karmasik
eylemin yetenege doniismesi daha gec¢ gelismekte ve daha karmasik bir yapiya sahiptir (MEB, 2005).
Beceri sahip oldugu karmasik yapisindan dolay1r kazandirilmasinda farkli 6gretim yontem ve
tekniklerinin kullanilmasi etkili olmaktadir. Finansal okuryazarlik becerisi igin bir¢ok farkli ve etkili
yontem ve teknik kullanilabilir. Bu etkili yontem ve tekniklerden biri olarak akil ve zeka oyunlarinin
finansal okuryazarlik becerisinin kazandirilmasinda etkililigi varsayilmaktadir.

Yapilan ¢aligmalarda akil ve zeka oyunlarinin birgok beceri (Adalar 2021a) ile iliskisine dikkat ¢ekilmis
ve akil ve zeka oyunlarinin bu beceriler ile kullanima Srnekler verilmistir (Adalar, 2021b). Yapilan
caligmalarda akil ve zeka oyunlari ile finansal okuryazarlik beceresini ele alan herhangi bir ¢calismaya
rastlanmamistir. Bu bilgiler 1s181nda bu ¢aligmada finansal okuryazarlik becerisinin akil ve zeka oyunlari
ile iligkisi ve kullanilabilirligine yogunlasilmigtir. Calisma, akil ve zeka oyunlari araciligiyla finansal
okuryazarlik becerisinin 6grenilmesi ve ig¢sellestirilmesi i¢in kavramsal bir ¢ergeve olusturulmasina
katkida bulunmay1 amaglamaktadir.

2. CALISMANIN YONTEMI

Bu derleme g¢aligmasinda arastirmanin amacina uygun olarak akil ve zekd oyunlar1 ile finansal
okuryazarlik konularini igeren bilimsel metinler ve kitaplar incelenmistir. Derleme yapilan konu igin
olusturulan anahtar kelimeler kullanilarak arama motorlarinda tarama yapilmistir. Ulagilan veriler
kullanilarak konu ile uyumlu olacak sekilde bir biitiinliik olusturulmaya ¢alisilmistir.

3. FINANSAL OKURYAZARLIK VE AKIL VE ZEKA OYUNLARI

Ekonomik Is birligi ve Kalkinma Orgiitii'ne (OECD, 2020) gére finansal okuryazarlik, niifusun finansal
dayanikliligint ve refahini artirmak i¢in temel bir yeterliliktir. Finansal okuryazarlik, bireylerin
gelirlerini, tasarruflarini ve yatirimlarini bilingli bir sekilde yonetme ve biitgelerini etkin sekilde kontrol
etme becerisidir (Yalginkaya ve Er, 2019). Finansal okuryazarlik, bireylerin finans konularinda bilgi
temelli kararlar almasini saglayan yeterlilik diizeyidir. Finansal okuryazarlik becerisi, toplumda finansal
biling ve tasarruf aliskanliklarinin gelismesinde 6nemli bir rol oynamaktadir. Finansal okuryazarligin
arttig1 lilkelerde tasarruf ve birikim oranlarinin da yiikseldigi gozlemlenmektedir (Alkaya ve Yagl,
2015).

Finansal okuryazarlik becerisi, Asya Pasifik Ekonomik Is birligi (APEC) ve Ekonomik Is birligi ve
Kalkinma Orgiitii (OECD) gibi birgok uluslararasi kurulus tarafindan temel bir yasam becerisi olarak
goriilmektedir. Kiiresellesen diinyada rekabet edebilir etkili ve sorumlu bir vatandas olabilmek, egitim
yoluyla kazandirilmasi gereken 6nemli bir yetkinliktir (Adalar, 2021).

Dolayisiyla bireyleri finansal olarak krize maruz birakabilecek olan artan yasam beklentileri, ihtiyag
fazlas1 harcamalar gibi olgular finansal okuryazarlik kavramini gliniimiizde daha gerekli bir beceri
haline getirmistir (Adalar, 2021). Finansal sorumluluklarin ¢ok ve ¢esitli oldugu giiniimiiz diinyasinda
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yetisen yeni nesillerin bu finansal zorluklar1 asabilmeleri okul ortaminda alacaklar1 basarili bir egitim
ile miimk{in olacaktir.

Temel egitimdeki dersler arasinda finansal okuryazarlikla ilgili konular en fazla Sosyal Bilgiler dersinde
bulunmaktadir. Sosyal bilgiler ile ekonomi egitiminin amaclar1 arasindaki benzerlikler bu disipline ait
iceriginin sosyal bilgiler dersinde kazandirilmasini olanakli kilmaktadir. Sosyal bilgiler egitiminde
finansal okuryazarlik, aktif ve sorumlu vatandaglik egitiminin 6nemli bir bilesenidir. Vatandaglik
egitiminde bireylerin toplumda aktif bir rol oynamasi hedeflenirken, finansal ve ekonomik anlayisin
artmasi bu amaca ulagsmada 6nemli bir rol iistlenmektedir (Adalar, 2019). Sosyal bilgiler, birey ve
toplumla ilgili konularn ele alarak, sorumlu vatandaslar yetistirmeyi amaglayan bir ders olarak finansal
okuryazarlik egitiminde 6nemli bir rol oynamaktadir (Yalginkaya ve Er, 2019).

Oyun, belirli kurallara dayanan, ancak katilimcilar tarafindan serbest¢e kabul edilen ve bunlara uyan,
belli bir alan ve zaman diliminde gergeklestirilen, gerilim ve eglence duygularini barindiran, gercek
hayattan ayr1 bir deneyim olarak yapilan goniillii bir etkinliktir (Caillois, 1958’den akt. MEB, 2014).
Arastirmalar, oyunun ¢ocuklarin olaylar1 farkli agilardan bakabilmelerine, iiretkenliklerinin artmasina,
seving ve hiiziin gibi duygular1 daha iyi anlamalarina, arkadas gruplari i¢inde toplumsal beceriler
kazanmalarina, ahlaki ve sosyal kurallara uyum saglamalarina katki sagladigin1 géstermektedir. Ayrica
oyun, cocuklarin fiziksel gelisimlerine, kas ve kemik yapilarinin giiclenmesine, ifade yetenekleri ve
kelime dagarciklarinin gelismesine de yardimci olmaktadir (Torun, 2011).

Eglenerek 6grenme araci olan oyunlar, egitsel olarak kullanildiginda 6grenme ortamlari igin birtakim
yararlar1 bulunmaktadir. Oyunlar, ¢cocuklarin bedensel, zihinsel, sosyal, duygusal ve dil gelisiminde
onemli bir rol oynamaktadir. Biiyliyen ¢ocugun 6grenmesi gereken hemen hemen her sey; sayma, motor
koordinasyonu, konusma gibi somut beceriler; hayal giicii, problem ¢6zme, planlama ve 6grenmeyi
ogrenme gibi soyut beceriler oyunla gelistirilebilir. Ogrenme, oyunlarin olumlu yonleri ile
birlestirilerek, yirmi birinci yiizy1l i¢in etkili bir egitim araci olarak kullanilabilir (Dokumaci Siitgil,
2021). Biitiin bunlara ilave olarak egitsel oyunlar, 6grenmeyi hizlandirici, ilgi uyandirici, giidiileyici
oldugu gibi, unutmay1 azaltir ve etkin katilimi artirir (Ergetin, 2007).

Egitsel oyunlar iginde 6nemli potansiyele sahip oyun tiirlerinden biri de zeka oyunlaridir. Zeka oyunlari,
bireylerin kendi yeteneklerini kesfetmelerine, hizli ve dogru kararlar alabilmelerine, karsilagtiklar
problemlere &zgiin ¢6ziimler gelistirebilmelerine ve en Onemlisi, siirekli olarak kendilerini
gelistirebilmelerine yardimei olan etkinlikler olarak tanimlanabilir (Devecioglu & Karadag, 2014).
Becerilerin akil ve zekd oyunlartyla 0gretimi sirasinda, farkli 6gretim strateji ve yaklasimlarinin
kullanilabilecegi, bu yontemlerle etkin ve verimli ders planlamalarinin yapilabilecegi ve boylece
ogrencilerin ¢esitli bilissel, psikomotor ve duyugsal beceriler kazanmalarmin saglanabilecegi
sOylenebilir (Adalar, 2021).

Egitimcilerin her gegen giin 6grenciler arasinda daha fazla etkilesime izin verecek egitsel oyunlar tercih
ettikleri goriilmektedir. Ozellikle akil ve zeka oyunlari, diger oyunlara gére daha genis etkilesim ve
iletisim olanaklari sagladiklari i¢in egitsel oyunlar i¢inde 6n plana ¢ikmaktadir (Subasi, 2021).
Egitim-0gretim siirecinde oyunlar1 kullanmak, 6grencilerin ¢esitli becerilerini gelistirir (Adalar, 2021,
Subasi, 2021). Oyunlann kullanarak gelistirilebilecek becerilerden biri de finansal okuryazarlik
becerisidir (Willis, 2008). Oyunlar finansal okuryazarlik becerisine ilgiyi artirmaktadir (Platz & Jiittler,
2022).

Yapilan calismalarda oyunlarin egitimde kullanilmas1 finansal kavramlarin Ggrenilmesini
kolaylastirdig1 ortaya koyulmustur. Sonuglar, oyunlarin egitimde kullanilmasindan sonra finansal
kavramlarin 6grenilmesinde 6nemli bir artis oldugunu géstermektedir (Reuter vd., 2021). Bu sonugtan
hareketle akil ve zeka oyunlar ise koyularak finansal bilgiden finansal davranisa ve tutuma kadar etki
edebilecegini gostermektedir.

Reisdorfer-da-Silva ve arkadaslariin (2024) yaptiklar1 calismada kutu oyunlarmin finansal
okuryazarlik iizerinde olumlu etkisi oldugunu, 6grencilerin finansal konulardaki 6zgiivenini artirdigin
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ve finansal bilgi ve davraniglarda 6nemli kazanimlar sagladiklar1 sonucuna ulastilar. Calismada
ulastiklar1 diger 6nemli bir bulgu ise aktif O6grenmenin finansal egitime entegre edilmesini
destekledigidir.

Birgok ¢alisma finansal okuryazarlik becerisinin kazandirilmasi i¢in dijital/sanal oyunlar1 ele almaktadir
(Bisanti vd., 2022; Castellano vd., 2019; Liu vd., 2011; Wernbacher vd., 2021). S6z konusu ¢aligmalarda
oyunlarin, finansal okuryazarlik becerisinin gelisimini destekler sonuglara ulagilmstir.

Her gegen giin biitiin oyun tiirlerinde ciddi artislarin oldugu goriilmektedir. Egitici oyunlar kategorisinde
bulunan akil ve zekd oyunlarinda da tasarlanan yeni oyunlar ortaya ¢ikmaktadir. Mevcut oyunlar
arasinda finansal okuryazarlik becerilerini kazandirmak i¢in kullanilabilecek birkag oyun 6nerisi; catan,
monopoly, skippity, maas giinii (payday), the game of life, cashflow 101 (nakit akis1) gibi oyunlar.
Finansal okuryazarlik becerisini gelistirmeye yonelik verilen bu oyunlar, oynayanlara finansal stratejiler
olusturma, ekonomik kararlar alma, para yonetimi, bor¢ yonetimi, biitce olusturma ve yatirim yapma
gibi becerileri gelistirebilir.

4. SONUC

Bu ¢alisma, finansal okuryazarlik ile egitici oyunlar1 birbirine baglamak i¢in bir ¢ergeve ortaya koymaya
calistyor. Yapilan taramada gorildiigii lizere finansal okuryazarlik ile oyun arasinda giiclii bir
etkilesimin oldugu ve bu etkilesimi ortaya koyan cesitli aragtirmalarin etkililigi goriilmiistiir. Cesitli
aragtirmalar, iyi egitimli bireylerin daha iyi kararlar alacagini, daha fazla tasarruf edecegini ve finansal
iyilestirecegini gostermektedir. Bu nedenle, finansal okuryazarlik becerisi ¢ocuklara, gencglere ve
yetiskinlere kendilerini gelistirecek bir sekilde destekleyen yeni alternatifler ve yontemler aramaya
devam etmesi gerekmektedir. Bu anlamda, akil ve zeka oyunlarimin egitimde kullanimi, aktif 6grenmeyi
tesvik ettigi, finansal bilgiyi gelistirdigi ve katilimcilarin gliven ve tutumunu artirdigi igin etkili bir
alternatif bir yontem olarak kullanilabilir.
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Ozet

Edebiyatin islevlerinden biri de biling olusturma islevidir. Bu islevin dogal afet ile ilgili biling
olusturmada kullanilabilmesi 6nem arz etmektedir. Dogal afetler insan yasamini en c¢ok etkileyen
olaylarin basinda gelirken edebi iiriinlerde en ¢ok insan yasamim etkileyen konular ele almaktadir.
Dolayisiyla edebi iiriinler ile dogal afetler arasinda giiglii bir iliski bulunmaktadir. Edebi iirtinler dogal
afetlerden etkilenen insanlarin kendilerini ifade ettigi bir kap1 islevi gormektedir. Bu bakimdan edebi
iirlinler dogal afete maruz kalan insanlarin dertlerine ortak olmaktadir. Bu giiclii iliskinin dogal afet
bilincinin kazandirildigi derslerde ortaya koyulmas afet egitimi ve afet bilinci kazandirilmasinda etkili
olacaktir. Dogal afet bilincinin kazandirilmasi amaglanan derslerin basinda sosyal bilgiler gelmektedir.
Bu calismada oncelikle dogal afetler ile edebi iiriinler arasindaki iligki teorik olarak irdelenmis daha
sonra sosyal bilgiler dersinde bulunan dogal afet egitimi konularinda edebi iriinlerden yararlanma
durumu ele alinmistir. Ders kitaplarinda dogal afet konularinda edebi tirtinlerin kullanim durumu nitel
arastirma yontemlerinden dokiiman incelemesi kullanilarak incelenmistir. Calisma 4., 5., 6. ve 7. siif
sosyal bilgiler ders kitaplar1 ile gergeklestirilmistir. Calismada dogal afetlerin islendigi konularda dogal
afetleri konu edinen sadece 1 edebi iiriiniin kullanildig1 tespit edilmistir.

Anahtar Kelimeler: Edebiyat, Dogal Afetler, Sosyal Bilgiler
USE OF LITERARY WORKS IN DISASTER EDUCATION

Abstract

One of the functions of literature is the creation of consciousness. It is important that this function be
used to raise awareness about natural disasters. While natural disasters are among the events that affect
human life the most, literary works deal with issues that affect human life the most. Therefore, there is
a strong relationship between literary works and natural disasters. Literary works function as a door
through which people affected by natural disasters can express themselves. In this respect, literary works
share the problems of people exposed to natural disasters. Demonstrating this strong relationship in the
courses where natural disaster awareness is taught will be effective in disaster education and raising
disaster awareness. Social studies is one of the subjects aimed at raising awareness of natural disasters.
In this study, firstly the relationship between natural disasters and literary works was examined and then
the utilization of literary works in natural disaster education topics in the social studies subject was
discussed. The study was conducted through document analysis, one of the qualitative research methods.
The study was conducted with 4th, 5th, 6th, and 7th grade social studies textbooks. In the study, it was
determined that 1 literary works dealing with natural disasters were used in the topics in which natural
disasters were covered.

Keywords: Literature, Natural Disasters, Social Studies

1. GIRIS

Insanoglunun yeryiiziinde var oldugu ilk giinden itibaren onu etkileyen ve giiniimiize kadar uzanan
onemli etkenlerden biri afetlerdir. Genellikle beklenmedik (deprem, ¢1g vb.) ve bazen de yavas ve uzun
bir siire sonunda (kuraklik vb.) ortaya cikan ve insanoglunun sosyal, ekonomik ve fiziksel yasamini
dogrudan etkileyen olaylar afet olarak tamimlanabilir (Akbas, 2014; Kadioglu, 2006, Oztiirk, 2012).
Ogrencileri hazirladigimiz hayatta onlarin karsisina ¢ikan ve ¢ikacak onemli konulardan biri 6zellikle
Tirkiye 6zelinde, afet gercegidir. 6 Subat 2023 tarihinde “Asrin Felaketi” olarak adlandirilan ve 50
binden fazla insanimiz1 kaybettigimiz biiyiik felakette bu afet gergegi bir kez daha karsimiza ¢ikmustir.
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Glinlimiizde insanligin bu denli terakkisine ragmen afetlerin tamamen Onlenmesi veya ortadan
kaldirilmas1 miimkiin degildir. Bu miimkiin olmadigindan dolay1 afetlerin etkisinin en aza indirilmesi
icin c¢alisilmahdir. Afetlerle miicadelede bagvurulacak en etkili yontemlerden biri afet egitimidir.
Afetlerin ¢ok boyutlu etkilerini onlemek veya ortadan kaldirmak igin bilingli bir toplum
olusturulmalidir. Afet bilinci yiiksek toplumlarin olusturulmasi etkili afet egitiminden ge¢mektedir
(Degirmenci, 2019; Ergiinay, 2007; Kadioglu, 2006; Kirikkaya, vd., 2011). Yapilan arastirmalarda
ortaya koyuldugu gibi afet egitiminin verilmesinin en uygun oldugu yaslar kii¢iik yaslardir, bu yaslardan
itibaren afet bilinci egitimleri verilmelidir (Coskun, 2011; Celik & Gilindogdu, 2022).

Ogrenme islemine katilan duyu organlarinin sayisi artikga dgrenme daha iyi, unutma ise o kadar giic
olmaktadir (Cilenti, 1985). Daha etkili afet egitimi i¢in farkli 6gretim yontem ve tekniklerinden
yararlanmalidir. Toplumdaki her ferdin iyi bir vatandag olmast, iyi degerlere sahip olmasi, gecmis, simdi
ve gelecek arasinda bag kurarak, zaman igindeki gelisiminin farkinda olarak, i¢inde bulundugu zamani
anlamlandirmasinda edebi Uriinler hayati katkilar saglayabilir (Se¢gin ve Kapan, 2020; Sidekli, Yangin
ve Tangiilii, 2013;). Edebi iiriinler cocuklara, giizel bir yagsam alani, gizemli ve ayn1 zamanda heyecanl
bir ortam sunar. Bundan dolay1 edebi eserler bir bilgi paketinden ibaret olmayip, elde edilen bilginin
giindelik hayatta kullanilabilir yasam 6rnekleridir (Tekgoz, 2005, s. 5).

Edebi iiriinler insan hayatindan ayr1 diisiiniilemez. Dogal afetler, go¢, savas, salgin hastaliklar, siyaset
vb. kavramlarin insan hayatinda énemli bir yeri bulunmaktadir. Insanin kaderini teskil eden bu
gergekleri edebi {liriinler idealize edilmis bakis agist ile yansitmakta ve insana bir nevi rehberlik
etmektedir (Yenigeri, 2011). Edebi tiriinler insan hayati iizerine olusturuldugundan dolayi insan hayatini
en cok etkileyen olaylar1 da konu edinmektedir (Celik & Cetin, 2019). insan hayatin1 en ¢ok etkileyen
olaylarin basinda dogal afetler gelmektedir. Bir¢ok edebi iirlinde (destan, agit) basglica islenen konular
dogal afet konularindan (deprem, sel) olusmaktadir.

Egitimde edebi {irlinlerin kullanimi dogal afetler gibi problemlerin farkina varilmasina yardimer olabilir
(Savage ve Savage, 1993; Akt: Demir ve Akengin, 2011). Edebi {iriinler bir¢ok derste (hayat bilgisi,
sosyal bilgiler, Tiirkce, tarih, cografya, vd.) kullanilmakta ve etkililiginden dolay1 kullanim1 her gecen
giin artmaktadir. Sosyal bilgiler dersinin O6grencilere kazandirmayir hedefledigi becerilerin
gelistirilmesinde edebi tirlinlerin kullanimi ile onlarin duygu diinyasina ulasilip toplum icerinde daha
sorumlu ve daha bilingli roller Gistlenebilmelerine yardimet olabilir (Demir & Akengin, 2012).

Afet egitimi agisindan 6nemli derslerden biri olan sosyal bilgiler dersinin uygulamada olan her iki
Ogretim programinda afet egitimine vurgu yapilmistir. Tirkiye Yiizyili Maarif Modeli Sosyal Bilgiler
Dersi Ogretim Programinda &grencilerin; “Ulkemizde afetlerin etkilerinin azaltilmasi konusunda
yapilmast gerekenlere iligkin Ongdriide bulunmalar1” seklinde programin afet egitimi amact
vurgulanmistir. Ozellikle “Evimiz Diinya” dgrenme alaninda 6n plan cikarilan konularin iginde afet
egitimi bulunmaktadir (MEB, 2024).

Yapilan literatiir taramasinda direk olarak afet egitiminde edebi iiriinlerin kullanimini konu edinen
herhangi bir ¢alismaya rastlanmamakla beraber Kayiran (2023) yaptigi ¢alismada afetleri konu alan
cocuk kitaplarmin hangi afet tiirlerini islediklerini belirlemeye calismistir. Calismasinda (Kayiran,
2023), afetleri konu edinen ¢ocuk kitaplarinda ¢ocuklara; deprem, firtina, sel, yanardag patlamasi,
yangin, tsunami ve kuraklik afetleriyle ilgili bilgiler kazandirilmaya calisildig1 sonucuna ulagilmustir.

Edebiyatin islevlerinden biri de biling olusturma islevidir (Glizel, 2006). Afet egitimi ile amag¢lanan
biling olusturma hedefine farkli bir 6gretim yontem ve teknigi olarak edebi iirlinlerden yararlanilmasi
dogal afetler ile edebiyat arasindaki giiclii iligkinin neticesi olarak etkili olacaktir. Bu islevin dogal afet
ile ilgili biling olusturmada kullanilabilmesi 6nem arz etmektedir. Birbiriyle gii¢lii bir iligkisi bulunan
edebi liriinler ile dogal afetlerin bu iligkisini afet egitiminde kullanilmasi.

2. CALISMANIN YONTEMI

Bu calisma nitel aragtirma yontemlerine gore yapilmistir. Arastirmanin ¢alisma grubunu 2023-2024
egitim-6gretim yilinda Tiirkiye’de resmi devlet okullarinda okutulan 4, 5, 6 ve 7. simif Sosyal Bilgiler
Ders kitaplar olusturmaktadir. Calismanin verilerini agagida kiinyesi verilen Sosyal Bilgiler Ders
kitaplar1 olusturmaktadir.

Ayantas, T. (2024). Ilkokul sosyal bilgiler 4. simf ders kitab1. Ankara: Hecce Yayincilik.
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Ol vd. (2024). Ilkokul sosyal bilgiler 5. sif ders kitab1. Devlet Kitaplari.
Azer, H. (2024). Ilkokul sosyal bilgiler 6. simf ders kitab1. Evos Basim.
Ozensoy, A. U. (2024). Tlkokul sosyal bilgiler 7. smnif ders kitab1. Yildirim Yayinlar1.

Ders kitaplart EBA (Egitim Bilisim Ag1) lizerinden online pdf olarak temin edilmistir. Temin edilen
kitaplar dokiiman analizi teknigi kullanilarak icerik analizi ile analiz edilmistir.

3. BULGULAR

2024-2024 egitim-6gretim yilinda iki farkli 6gretim programina ait ders kitaplar1 okutulmaktadir. Sosyal
bilgiler 5. sinif ders kitab1 2024 maarif modeline gore, 4, 6 ve 7. smif ders kitaplart ise 2018 dgretim
programina gore hazirlanmistir. Sosyal bilgiler ders kitaplarinda dogal afet ile ilgili konular 2018
ogretim programinda “Insanlar, yerler ve cevreler” dgrenme alaninda bulunmakta iken 2024 maarif
modelinde ise “evimiz diinya” 6grenme alaninda bulunmaktadir.

Incelenen ders kitaplarinda dogal afet konularinin islendigi kitaplarin sadece birinde dogal afet ile ilgili
edebi lriiniin kullanimina karekod olusturularak bagvurulmustur. 4. sinif sosyal bilgiler ders kitabinda
dogal afeti konu edinen edebi liriin kitabin 93. sayfasinda Oneriler baslig: altinda verilen karekod ile
ulasilan “Egirdir Golii” adli etkinlikte bulunan efsane tiiriidiir. Efsane sel afeti ile Egirdir Goliinlin
olusumunu ele almaktadir.

Diger sinif diizeylerinde (5, 6, ve 7) dogal afetleri konu edinen herhangi bir edebi {iriin kullanmamastir.

4. SONUC

Tiirkiye sahip oldugu jeolojik ve cografi yapisi nedeniyle bir¢ok tiirde dogal afeti (deprem, sel, ¢1g,
toprak kaymasi) yasamaktadir. Bu gergekten dolayr dogal afetlerden kaynakli zararlarin en aza
indirilmesi i¢in etkili afet egitimi son derece Onemlidir. Afet egitiminde, afet bilincinin
kazandirilmasinda kullanilacak etkili yontemlerden biri, dogal afetler ile sahip oldugu giiclii iliskiden
dolay1 edebi triinlerin kullanimidir. Edebi tiriinlerin; kalicilig1 artirmada, derse dikkat ve ilgi ¢cekmede,
dersi eglenceli kilmada, 6grencilere farkli bakis agilari kazandirmada, 6gretimi zenginlestirmede basarili
oldugu yapilan aragtirmalarda ortaya koyulmustur. Etkili bir afet egitimi i¢in edebi iiriinlerden bilingli
ve amagcli bir sekilde yararlanmasi gerekmektedir.

Yapilan literatiir taramasinda edebi iirlinler ile dogal afetler arasindaki iligkiye odaklanan ¢aligmalarin
neredeyse olmadig1 ortaya ¢ikmustir. Incelenen sosyal bilgiler ders kitaplarinda direk olarak dogal afet
konularmin iglenmesinde herhangi bir edebi iiriiniin kullanilmadig, karekod olusturularak bir adet edebi
iriinlin kullanildi1g1 goériilmiistiir. Edebi tirlinler ile dogal afetler arasindaki giiglii iliskiden hareketle afet
egitiminde edebi {irlinlerden yararlanilmasi afet egitimini daha etkili kilacaktir.
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TOPLUMSAL FAYDA YARATMA VE SOSYAL GIRISIMCILIK
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Ozet

Girisimcilik faaliyetleri insanlik tarihi kadar eskiye dayanmaktadir. Insanlik tarihinde sanayi devrimi
onemli bir doniisiim siirecidir. Doniisiimiin sonucunda ekonomik, siyasal ve toplumsal yapidaki
degisiklikler girisimcilik faaliyetlerinin de artmasinda etkili olmustur. Diinyadaki ve Tiirkiye’deki
toplumsal sorunlarin ¢o6ziimiinde katki saglayan faaliyetlerden birisi de sosyal girisimciliktir.
Girisimcilik inovasyon ve yeni fikirlerin birlesmesiyle yeni bir is kurma siireci sonucunda kar odakli ve
deger yaratmasidir. Sosyal girisimcilik sosyal sorunlari ¢dzmek igin bir hizmet, {irlin veya model
gelistirerek yeni ¢ozlimler ortaya koyan ve sosyal etki yaratan girisimci faaliyetler siirecidir. Sosyal
girisimcilik sosyal sorunlara ¢oziimler sunar, topluma deger katar. Sosyal girisimlerde siirdiiriilebilirlik
sosyal etki ve dayanisma 6n plana ¢ikmaktadir. Girisimei tiretim faktorlerini bir araya getiren kar amaci
giiden ve risk alan kisidir. Sosyal girisimci ise toplumsal fayday1 6n planda tutan ve girisim faaliyetini
gergeklestiren kisiler ya da kurumlardir.

Bu caligmanin amaci sosyal sorunlarin ¢éziimiinde etkili bir yol olan sosyal girisimciligin 6nemi ve
ekonomik ve sosyal kalkinma {izerindeki etkisini irdelemektir. Ayrica toplumsal fayda agisindan sosyal
girisimcilik ile ilgili farkindalik olusmasina katki saglanmasi i¢in diinyada ve {ilkemizdeki sosyal
girisimcilik 6rnekleri incelenmistir.

Anahtar Kelimeler: Girisimci, Girisimcilik, Sosyal Girisimci, Sosyal Girisimcilik
CREATING SOCIAL BENEFIT AND SOCIAL ENTREPRENEURSHIP

Abstract

Entrepreneurial activities date back to the history of humanity. The industrial revolution is an important
transformation process in human history. As a result of the transformation, changes in economic,
political and social structures have also been effective in increasing entrepreneurial activities. One of
the activities that contribute to the solution of social problems in the world and in Turkey is social
entrepreneurship. Entrepreneurship is the process of establishing a new business with the combination
of innovation and new ideas, and is profit-oriented and creates value. Social entrepreneurship is the
process of entrepreneurial activities that develop a service, product or model to solve social problems
and create new solutions and create social impact. Social entrepreneurship offers solutions to social
problems and adds value to society. Sustainability, social impact and solidarity come to the fore in social
enterprises. An entrepreneur is a profit-oriented and risk-taking person who brings together production
factors. Social entrepreneurs are individuals or institutions that prioritize social benefit and carry out
entrepreneurial activities. The purpose of this study is to examine the importance of social
entrepreneurship, which is an effective way to solve social problems, and its impact on economic and
social development. In addition, examples of social entrepreneurship in the world and in our country
were examined to contribute to the awareness of social entrepreneurship in terms of social benefit.

Keywords: Entreprencur, Entrepreneurship, Social Entrepreneur, Social Entrepreneurship
1. GIRIS

Bireylerin ve toplumun gereksinimlerini karsilamak i¢in girisimciler mal veya hizmet iiretmek igin
faaliyette bulunurlar. Gereksinimlerini gidermek i¢in iiretilen mal veya hizmetten yararlanmak isteyen
ve satin alma giiciine sahip bireyler mal veya hizmeti kullanarak fayda saglarlar. Toplum farkli sosyo-
ekonomik ve sosyo-kiiltiirel yapiya sahip insanlardan olusan bir yapidir. Goniillii kisiler veya kuruluslar
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toplumsal sorunlarin ¢dziimiinde toplumsal refahin saglanmasinda katkida bulunurlar. Sosyal
girisimciler bu sorunlarin ¢oziimiinde aktif rol alan kisiler veya kuruluslardir. Sosyal girisimlerin
roliiniin bir bakima devlet veya 6zel sektoriin disinda toplumsal sorunlarin ¢dziimiinde bir tamamlayici
oldugunu degerlendirmek miimkiindjir.

Sosyal girisimciligin ekonomik ve toplumsal refaha katkisinin giderek daha fazla taninmasi,
akademisyenlerin siirece ve bunun sosyal deger yaratma {izerindeki etkilerine olan ilgisini artirtyor
(Canestrinoa,R. vd.,2020). Sosyal girisimcilik faaliyetleri goniilliiliik ya da isletmelerin kurumsal sosyal
sorumluluk projeleri ile siirdiiriilmektedir. Diinya da ve Tiirkiye’de ¢ok farkli alanlarda ve artan bir
sekilde sosyal girisimcilik faaliyetlerinin oldugu goriilmektedir. Sosyal girisimcilik, toplumun
karsilanmamis sosyal ihtiyaglari i¢in ¢dziimler iireten ve birincil amaci baskalarina yardim etmek olan
Ozverili ve vizyon sahibi girisimcilerin 6rnekleridir (Pless, 2012). Calismada sosyal girisimciligin
sadece toplumsal fayda yaratmada etkili olmadig1 ayn1 zamanda psikolojik olarak da etkili oldugu
gOriilmistiir.

2. GIRISIMCILIK VE SOSYAL GIRIiSIMCILIK

1980'lerden bu yana girisimcilik {izerine yapilan ¢alismalarda biiyiik bir artis yasandi (Spear, 2006).
Girisimcilik kavrami giinimiize kadar farkli bakis agilari ile tanitmlanmistir. Girigimcilik ister sosyal
ister ticari olsun, yeni bir girisim kurmak ve elverisli kosullar1 firsat bilerek degerlendirmektir.
(Corner&Ho,2010). Mal veya hizmet iireterek kar amaci giiden faaliyetlere girisimcilik denir.
Girisimcilik toplumsal olarak ekonomik sistemin iglemesi i¢in gerekli olan en 6nemli faaliyetlerden
birisidir. Girisimcilik faaliyetleri hem ekonomik biiylime hem de toplumsal fayda saglamaktadir
(Uzuntepe,2017). Girigimcilik bireylerin gereksinimlerine bagli olarak cesitli sektorlerde ve farkli
amaglarla gergeklestirilebilmektedir. Girisimcilik tiiriine gore firsatlart ve zorluklar1 da beraberinde
getirmekte ve girisimcilerin yeteneklerine, hedeflerine gore sekillenmektedir. Girigimcilik tiirleri
sunlardir;

e ¢ Girisimcilik

e Dis Girisimcilik

e Ticari Girisimcilik

e Sosyal Girigimcilik

e Kadin Girigimciligi

e Akademik Girigimcilik

e Sanat Girigimciligi

o  Startup Girisimeiligi

e Teknoloji Girigimciligi

e Perakende ve Ticaret Odakli Girisimcilik

Girigimci, risk alan ve kér amaci gliden girisimcilik faaliyetini yerine getiren kisi ya da kisilerdir.
Girisimciler yeni is firsatlari1 degerlendiren, yenilikgi disiinceye sahip, risk alan kararli kisilerdir.
Sosyal girisimcilik bir girisimcilik tiirii olarak kabul edilmekle birlikte sosyal girisimciligin kesin tanimi
konusunda bir fikir birligi yoktur. Sosyal girisimcilik, toplumsal fayday:1 6n planda tutarak kar amaci
giitmeden yapilan cesitli faaliyetlerdir (Ozdeveciogulu ve Cingdz,2009). Sosyal girisim, sosyal
hedefleri olan ve toplumda bu sosyal amag i¢in kurulan bir igletmedir. O zaman sosyal girisimi sosyal
sorunlara i ¢ozlimleri saglayan ve iyilik yapmada oncelikli olan bir girisim olarak diisiinebiliriz
(Thompson,2008). Bilim insanlar1 sosyal girisimlerin sosyal ve ekonomik hedefleri uyumlu hale
getirerek ikili bir misyonu bagarmaya caligtiklar1 konusunda yaygin olarak hemfikirdir (Taysir,2023).
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Sosyal girisimci, geleneksel sorunlara yenilik¢i ¢oziimler arayan ve faaliyet gosterdigi topluluga giiclii
bir sosyal baglilig1 olan kisidir. Dahasi, sosyal girisimci, yalnizca belirli bir yerdeki bir sorunu ¢ézmeyi
hedeflemeyen, ayni zamanda daha kiiresel bir bakis acisina sahip olan ve dlgeklenebilir bir model
yaratmay1 hedefleyen kisidir; yani, doniistiiriicii etkisini en iist diizeye ¢ikarmak i¢in diger baglamlarda
tekrarlanabilen bir modeldir (Alejandro vd. 2021). Sosyal girisimcilerin en 6nemli 6zellikleri sosyal etki
yaratma misyonunu istlenmeleridir. Sosyal misyon, karizmatik kisilik ve sarsilmaz bir inang, sosyal
girisimciligin itici gliciidiir. Ayrica, biligsel uygulanabilirlikleri kisisel yeterlilikten etkilenir (Jia0,2011).

Sosyal girisimlerin bazi 6zelikleri sunlardir:

o Oncelikleri toplumsal faydadir. Diizenli gelire sahip olduklarindan projelerinde maddi sikint
yasamazlar.

e Tiim siiregleri raporlanarak seffaf bir sekilde tiim paydaslarla paylasilir.

e Toplumsal sorunlara ¢6ziim arayisinda genellikle teknoloji ve yenilik getiren yaklagimlar ortaya
koyarlar. Bagkalarinin sorun gérdiigiinii sosyal girisimciler firsat olarak degerlendirir.

e Yoneticiler profesyoneldir, genellikle daha 6nce girisimci olan ve kariyerine sosyal girisimci
olarak devam eden kisgilerdir.

e Ortaya koyduklar1 projeler toplumsal fayda saglayan ve kalic1 ¢oziimler iiretme amaglhdir.

Sosyal girisimcilik, sosyal deger yaratmanin ve siirdiirmenin yeni ve daha iyi yollarini bulmakla ilgilidir.
Sosyal girisimcilik; birincisi, standart girisimcilik bicimleriyle karsilastirildiginda oldukc¢a farkl
degerlendirme standartlar1 gerektirebilir. Ikincisi, sosyal girisimciligin sosyal ihtiyaclar1 ele almak igin
umut vadeden bir ara¢ olduguna inanmak i¢in bir neden varsa, mevzuat ve diger sosyal politika tiirleri
seklinde ek destek gerektirebilir. Ugiinciisii, sosyal girisimciligin basarili bir sekilde siirdiiriilmesi i¢in
uygun olan yonetimsel yeterliliklerin karisiminin, sosyal bilesen olmadan girisimcilikte basariya
ulasmak i¢in uygun olan karisimdan Onemli Olglide farkli olmasi miimkiindiir (Peredoa &
McLeanb,2006). Bu acidan degerlendirildiginde 6rnegin; market artiklarini ihtiyag sahiplerine dagitma
plani, en azindan hedefleri ve yapisi acisindan, sosyal girisimcilik olarak degerlendirilebilir. Sosyal
girisimciler, licret talep etmeden, herhangi bir getiri beklemeden sosyal deger yaratmak icin barimak,
saglik veya egitimle ilgili calismalar yapmaktadirlar.

Sosyal girisimciligi; topluluk girisimciligi, sosyal degisim ajanlari, kurumsal girisimciler, sosyal
girisimler, girisimci kar amaci giitmeyen kuruluslar, sosyal girisim ve sosyal inovasyonu semsiye yapist
icinde degerlendirmek miimkiindiir. (Macke vd, 2018). Sosyal girisimcilik tanimlarinda ortak payda
olarak sosyal degerin yaratilmasi, sosyal sorunlarin azaltilmasi veya sosyal bir hedef veya misyonun
takibi yoluyla sosyal adalet, sosyal degisimi vurguladig1 goriilmektedir (Cardella,, vd. 2021).

Sosyal girisimcilik, 2004 yilinda Ashoka ile basladigi kabul gérmiis bir yaklasimdir. Ashoka'nin
kurucusu ve CEO'su Bill Drayton, 1980'lerde girisimcilik becerilerini (insanlar1 birbirine baglamak
dahil) acil sosyal sorunlar1 ele almak i¢in kullanan Ashoka Uyelerinin ¢alismalarin tanimlamak igin bu
kavrami ortaya atmustir (Teasdale, vd. 2023). Anadolu ‘da sosyal girisimcilik faaliyetlerinin aslinda 10.
ylizyila dayanan vakiflar, Ahi birliklerinin olusturdugu ortak sandiklarda yardimlasma ve toplumsal
fayda saglamaya yonelik faaliyetlerdir. Toplumsal fayda saglayan ve deger katan farkli sektorlerde
faaliyet gosteren cok sayida sosyal girisimler oldugu goriilmektedir. Egitimle ilgili sosyal girisimler
basta olmak iizere tretim, geri doniisiim, c¢evresel farkindalik gibi sektorler yer almaktadir
(Mengii¢,2024). Tirkiye’de Fazla Gida, Otsimo, Givin, Kitapmatik, Askida Ne Var, WeWalk, SosyalUp
ve Ihtiyag Haritas: gibi sosyal girisimcilik 6rnekleri olarak belirtilebilir.

“Diinyada farkl1 sektorlerde cok fazla sosyal girisimler mevcut olup asagidan sosyal girisimcilik
ornekleri verilmistir. (Odabasi, 2024).
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“Ashoka”

Ashoka, sosyal girisimcileri desteklemek ve sosyal inovasyonu tesvik etmek amaciyla faaliyet gosteren
kiiresel bir organizasyondur. Ashoka, diinya ¢apinda bir¢ok sosyal girisimciyi desteklemekte ve onlarin
etkisini artirmaktadir.

“Adim Adim Olusumu”

Adim Adim, diinya capinda yaygin olan ve “charity run” olarak bilinen dayanisma kosularini Tiirkiye’ye
tagimak icin kurulmus bir sosyal girisimdir. Simdiye kadar ¢ok sayida sivil toplum 6rgiitiinii bir araya
getiren ve Acik Agik Platformu aracilifi ile bu orgiitlerin biitiin faaliyetlerini seffaflikla aciklayan
olusumdur.

“LUSH Kozmetik”

Uriinlerini ambalaj kullanmadan satan LUSH Kozmetik, marka olarak elde ettigi kirin énemli bir
kismini da toplumsal gevre bilincini gelistirmeye yonelik kampanyalar i¢in kullantyor.

“Otsimo”

Ozel egitim ihtiyac1 olan; otizm ya da down sendromu gibi farkliliklara sahip olan ¢ocuklar igin egitsel
oyunlar tasarlayan ve anne ve babalar i¢in de ¢ocuklarinin gelisimlerini takip etme olanagi sunan bir
kurulustur.

“Grameen Bankas1”

Grameen Bankasi, Banglades'te kurulan ve mikrokredi modeli ile yoksullukla miicadelede 6nemli bir
rol oynayan Oncii bir sosyal girisimdir. Mikrokredi, diisiik gelirli bireylere kii¢iik kredi imkanlar
saglayarak kendi islerini kurmalarina olanak tanir.

“TOMS Shoes”

Her satilan ayakkabi icin bir ¢ift ayakkabiy1 ihtiyact olan kisilere bagislamayi taahhiit ederek "bir satin
al, bir ver" modelini benimsemistir.

“Room to Read”

Room to Read, diisiik gelirli bolgelerdeki ¢ocuklara egitim imkanlar1 saglamak igin kitaplar ve
kiitiiphaneler olusturan bir sosyal girisimcilik 6rnegidir. Bu sekilde, okuryazarlik oranlarini artirarak
toplumsal kalkinmaya katki saglamaktadir.

“Acumen”

Acumen, diisiik gelirli bolgelerde sosyal girisimcilik alaninda faaliyet gosteren girisimleri finanse eden
ve destekleyen bir sosyal yatirim kurulusudur. Acumen'in amaci, siirdiiriilebilir ve etkili sosyal degisim
yaratmaya katkida bulunmaktir.

Bu sosyal girisim modelleri, toplumsal fayda saglayarak siirdiiriilebilir toplumsal kalkinma i¢in énemli
bir rol oynar. Bu drnekler giin gectik¢e artmaktadir.”

Tirkiye’de de en fazla egitimle ilgili sosyal girisimler oldugu goriilmektedir. Yine diinya’daki gibi farkli
sektorlerde sosyal girisim Ornekleri agagida verilmistir. (Sosyalup.net).

“Nadir Hastahklar Ag1”

Nadir Hastaliklar Ag1; nadir hastalar ve hasta yakinlar1 tarafindan, Tiirkiye’de ve Diinya’da bilinmeyen
nadir yasamlara dikkat ¢ekmek; sorunlara hep birlikte ¢éziimler iiretmek ve bu ¢dziimlerin hayata
gecirilmesini saglamak amaci ile kurulmus bir agdir.

37



o) (+ICONIL

ICONIL 2024 AUTUMN | DEC 14-15, 2024 ISTANBUL/TURKIYE | INTERNATIONAL CONGRESS OF NEW
SEARCHES IN MULTIDISCIPLINARY STUDIES | SOCIAL SCIENCES PROCEEDINGS BOOK

“Bir yudum kitap”

Toplumunun diizenli okuma aliskanlig1 kazanmas1 amaciyla kurulmus, faydalanicilarina her sabah 5
dakikada okuyabilecekleri roman ve 6ykii pasajlar1 gonderen bir sosyal girisimdir.

“CiciKutu”

Abonelik modeliyle ¢ocuklar i¢in dijital kiitiiphane ve kitap bagisi imkan1 sunuyor.

“E-Bursum”

2015 yilinda kurulan E-Bursum, her seviyeden 6grencinin egitim olanaklarina esit sekilde ulasmasin
saglamak amaciyla kurulmustur.

“Hayal Giicii Merkezi”

Cocuklarin ortak ilgi alanlarina sahip akranlariyla beraber sorup, kesfedip, liretmeleri igin ¢alisan Hayal
Giicii Merkezi, cocuklar, egitimciler, egitim kurumlari ve sosyal sorumluluk projeleri i¢in 6zellestirilmis
egitimler gelistiriyor. Sosyallesmeyi temel alan gocugun yaraticiligini destekleyecegi egitim modelleri
kurgulantyor.”

“Koy Okullar1 Degisim Ag1 (KODA)”

Koylerde egitimin kalitesini artirmak i¢in bir araya gelmis 6gretmenler ve goniilliiler toplulugu KODA,
koy okullarina, egitim i¢in biiyiik firsatlar ortaya koyulabilecegi diisiincesi ile kurulmustur.
“Sinemasal”

Dezavantajl bolgelerde yasayan ¢ocuklari sinema bagta olmak {izere sanatin tiim renkleriyle tanistiran
bir sosyal girisimdir.

“Ucurtma Projesi”

Ogrencilerin, hayallerini gergeklestirebilmeleri i¢in gereken finansal destegi bulmalarina yardim etmeyi
amaglayan bir platform. Bunu 6grencilerle destekgileri bulusturarak destek alabilmelerinin garantisini
merkeziyetsiz bir sekilde sunuyor.

“Dijital Topuklar”

Dijital Topuklar, ortaya koydugu nitelikli icerikler ve samimi paylagimlarla kadinlar kendi tutkularini
kesfetmeye, yaraticiliklarini harekete gegirerek iiretmeye ve iirettiklerini diinya ile paylagmaya davet
ediyor.

“Kizlar Sahada”

Toplumsal cinsiyet kaliplarin1 kirmak, kiz cocuklarinin ve her yastan kadinin futbol yoluyla giiclenmesi
icin ¢alisan sosyal girisimdir.

“KOZA Platformu”

KOZA, ortaokul ve lise donemindeki gen¢ kizlarmin gelecekte ne istedigini bilen, ilgi duydugu
alanlarda calisan gii¢lii kadin liderler olmalarin1 desteklemek igin hayata gecirilen bir gii¢clendirme
programi. KOZA’da 12-18 yas arasinda, ortaokul ve lise c¢agindaki geng¢ kizlarin; farkli kariyer
yolculuklar1 hakkinda bilgi sahibi olacaklari, basarili kadinlarla iletisime gececekleri, ¢esitli konularda
egitim ve mentorluk alarak giiclenecekleri bir topluluk olusturmak hedefleniyor.

“Anlatan Eller”
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Tiirk Isaret Dili destekli isitme engelli topluma egitim veren bir sosyal girisimdir.
“Askida Ne Var?”

Universite dgrencilerine yemek, kiyafet, tiyatro bileti, konser bileti, kitap, yurtdis1 staj gibi iiriin ve
hizmetlerin {icretsiz sunulmasini saglayan bir sosyal girisimdir. Goniillii kisiler, tiniversite 6grencileri
icin askiya yemek birakabilirken markalar ise kendi {iriin ve/veya hizmetlerini askiya birakarak
Ogrencilere destek sagliyor.

“BlindLook”

Gorme engellilerin hayatini kolaylastiracak 6zgiirliik teknolojileriyle onlara benzersiz bir 6zgiirliik alani
sunuyor. EyeBrand donistiiriicii sertifikalariyla sirketlerin {iriin ve hizmetlerinin gérme engelli
miisterilerini kapsamasini sagliyor.

“Hayata Saril Dernegi”

Dernegin amaci; evsiz, sokakta yasayan, toplumda yok sayilan insanlarin hayatlarina tekrar
sarilabilmelerini saglamaktir.

“Ihtiyac Haritas1”
Ihtiyac sahipleri ile ihtiyac1 karsilamak isteyen kisi ve kurumlarin bulustugu online bir platformdur.
“Tyilik Kazansin”

Tiirkiye’deki STK’lara yapilan bireysel destegi artirmak konusunda inovatif bir ¢6ziim sunarak prtaya
¢ikan lyilik Kazansin araciligiyla yapilan alisverisler faydaya doniisiiyor.

“Leyla’dan Sonra”
Kronik hastalikli ¢ocuklarin dileklerini gerceklestiren bir sosyal girisimdir.
“Tolkido”

Otizmli ¢ocuklarin dil ve konusma egitimlerinde kullanilan gorsel egitim kartlarimi bireysellestirilebilir
ve seslendirilebilir hale getiren egitim materyalidir.

“AnadOlive”

Zeytinin proses atiklarina ¢ézlim iireten sosyal girisimdir. Yag1 alindiktan sonra kurutulan, yapisi ve
dogallig1 bozulmadan konsantre hale getirilen zeytini, ““Toz Zeytin” formunda, baharat olarak sunuyor.

“Joon”
Zanaati tasarimla bulusturan, dezavantajli iireticilere yeni agilimlar saglayan sosyal girigimdir.
“Laska”

Cevre dostu tiretim ve dongiisel ekonomi politikalariyla is modelini kuran Laska, patentli teknolojisi ile
atik lastiklerin ileri doniisiimiinii yapiyor. Atik lastiklerden biyoyakit ve karbon siyahi gibi katma degeri
yiiksek ve temiz iiriinler elde ediyor.

“e-Goniillii”

e-Goniilli,, STK’lar ile goniilliileri dijital platformda bir araya getirerek sagladigi online goniilliiliik
sistemi ve teknoloji igbirlikleriyle sivil toplum kuruluglarinin dijitallesme siireclerine destek saglayan
bir sosyal girisimdir.

“Yesil Posta”
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Dijital platformlarda var olan giiriiltii ve bilgi kirliligine karsi, ekolojik haber, bilgi ve Onerileri
derleyerek, e-posta araciligiyla posta kutularini yesillendiriyor.

3. SONUC

Sosyal girisimcilik kavrami son yillarda is diinyasinda, dergilerde, akademik kitap ve makalelerde
giincel olarak yer almaktadir. Sosyal girisimcilik tam olarak nedir sorusu akla gelebilir. Bazilarinin 6ne
stirdiigli gibi kar amaci giitmeyen kuruluslarin isleyisi mi yoksa iyilik yapma isi mi? Aslinda sosyal
girisimcilik; karsilanmamis sosyal ihtiyaglar i¢in ¢ozlimler tasarlayan ve birincil amaci bagkalarina
yardim etmek olan 6zverili ve vizyon sahibi girisimcilerin 6rnekleri, geleneksel kapitalizm bi¢imlerinin
itibarlarin1 ve mesruiyetlerini yeniden insa etmek i¢in miicadele ettigi piyasalarda bir umut kaynagidir.
Sosyal girisimciligin diinyada ortaya ¢ikmasinin nedenleri arasinda kiiresel servet esitsizligi, kurumsal
sosyal sorumluluk hareketi, piyasa, kurumsal ve devlet basarisizliklar1 ve teknolojik ilerlemeler ve
paylasilan sorumluluk olarak belirtmek miimkiindiir. Ayrica sosyal girisimciligin toplumda ortaya
cikmasinin iki nedenini vurgulamak gerekirse; birincisi kar amaci glitmeyen kuruluslarin yenilik¢i bir
sekilde faaliyet gdstermesine yardimer olabilir. Ikincisi ise artan sosyal sorunlar, kurumsal ve kar amac1
giitmeyen kuruluslar arasinda bir ittifak ve toplumdaki farkli bilesenler arasinda daha iyi bir yagam igin
adimlar atmak icin is birligi gerektiriyor. Bu nedenle, farkli sektorler arasindaki ortadan kalkan sinir,
sosyal sorunlar1 ¢6zmek i¢in yenilik¢i yaklasimlara yol agmaktadir.

Herhangi bir girisimci i¢in girisimcilik faaliyetinin baslangig donemi zordur ve sosyal girisimcilik i¢inde
ayni durum s6z konusudur. Bu nedenle devletin sosyal girisimcilik faaliyetlerine bakis ac¢is1 6nemlidir.
Devlet eger sosyal girisimcilik faaliyetleri icin sosyal girisimciye kolayliklar saglarsa 6rnegin vergi
indirimi gibi sosyal girisimcilik faaliyetleri artacaktir. Sosyal girisimcilik faaliyetlerinin artmasi i¢in
ayrica devlet egitimler diizenleyebilir egitim programlarinda sosyal girisimciler birbirleriyle iletigsim
kurabilir, farkli sosyal girisimcilik faaliyetlerini 6grenme firsat1 yakalarlar. Universiteler, sivil toplum
kuruluslari, dernekler gibi kurumlar sosyal girisimciligi yaymak i¢in konferanslar verebilirler.

Sosyal girisimcilik faaliyetlerinin itici giicii sosyal deger ve sosyal fayda yaratmaktir. Sosyal fayday1
yaratmak igin sosyal girisimcilik faaliyetlerinde basarili olabilmek is ve sosyal unsurlarin birlestirme
yetenegi ile gergeklesebilir. Sosyal girisimcilik firsatlari sosyal deger yaratmak i¢in birden fazla kisinin
yani kollektif olarak is birligi yapildigi durumdur. Sosyal girisimcilik, igbirlik¢i davranis ve baskalarina
kars1 gorev duygusu gibi sosyal erdemleri gelistirmenin bir yolunu sunabilir ve bu da topluluklarin
giiclendirilmesini gelistirmek i¢in dnemlidir.

Sonug olarak sosyal girisimcilikle ilgili yapilan arastirmalar artmakla birlikte farkli boyutlart da
incelenebilir. Ornegin, hangi kiiltiirlerin sosyal girisimciligi tetikleyebilecegi veya smirlayabilecegi
arastirilabilir.
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